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. Groupthink (5%)

. Learning curve (5%)

. Job rotation (5%)

. Entrepreneurship (5%)

. Brand loyalty (5%)

. Differentiated marketing (5%)
. Product positioning (5%)

. Service recovery (5%)
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1. Sustainable tourism (5%)
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. Volunteer tourism (5%)
. Dark tourism (5%)
. Tourism satellite accounts (5%)

D B~ W

. Flow experience (5%)
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